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Corporate Information (As of the end of December, 2007)

Nissan Diesel Motor Co., Ltd.

December 1, 1935

May 1, 1950

¥38,639 million

3,008

Manufacturing and sales of trucks, buses, diesel engines 

and their parts

Head Office / Ageo Plant

1-1, Ageo-shi, Saitama 362-8523, Japan

Tel: +81-48-781-2301

Start of Operation: May 1962

Site Area: 403,000 m2

Kounosu Plant

3121-1, Mida, Kounosu-shi, Saitama 365-0062, Japan

Tel: +81-48-596-5051

Start of Operation: January 1972

Site Area: 62,000 m2

Hanyu Plant

2-705-24, Komatsudai, Hanyu-shi,

Saitama 348-0038, Japan

Tel: +81-48-563-2360

Start of Operation: October 1992

Site Area: 20,000 m2

Gunma Part Center

340 Higashiara-machi, Ota-shi,

Gunma 373-0015, Japan

Tel: +81-276-25-3801

Start of Operation: May 1986

Site Area: 63,000 m2

Motegi Proving Ground

555 Ayuta, Motegi-machi, Haga,

Tochigi 321-3535, Japan

Tel: +81-285-63-4801

Start of Operation: October 1988

Site Area: 1,268,000 m2
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Paid-in Capital

Number of Employees

Principal Business

Production Sites and Facilities



The Nissan Diesel Vision and Significance of CSR

 Vision/Mission
 Corporate Social Responsibility (CSR)
 Compliance
The Nissan Diesel’s Social Activities

 New Product Development Activities
 Safety Initiatives
 Recycling Initiatives
 Environmental Communication Activities
 Relations with Communities
 Relations with Employees
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Fiscal 2007 (April 1, 2007 to March 31, 2008)
(Also includes some items after March 2008)

Head Office / Ageo Plant, Kounosu Plant, Hanyu 
Plant, Gunma Part Center and Group companies

Environmental Report Guidelines (2003) issued 
by the Ministry of the Environment

September 2008

September 2009

Public Relations & Communication Department
Tel: 048-726-7601 Fax: 048-726-7629
Environmental Management
Production Control & Engineering Department
Tel: 048-780-1141 Fax: 048-780-1153

Commitment of the President 4
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Commitment of the President
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Social Activities

C O N T E N T S
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Environmental Impact Analysis for Trucks 17

Product Life Cycle and the Environmental Impact3

Environmental Management System (EMS)
Environmental Management Promotion Scheme
Acquisition of ISO 14001 Certification
Environmental Audits
Legal Compliance
Emergency Response, Trainings and Accidents
Employee Education and Training
Environmental Accounting
2004-2008 Nissan Diesel Group Long-Term Environmental
Action Plan and Achievements in Fiscal 2007
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Environmental Management System4

The Nissan Diesel Approach to Improving Fuel Consumption
Heavy-Duty Vehicle Fuel-Efficiency Standards
Cleaner Exhaust Gas
FLENDS
Development of Clean Energy Vehicles
Reduction of External Vehicle Noise
Reduction in the Use of Environmental Impacting Substances
Recycling Programs
Recycling End-of-Life Vehicles
Initiatives to recover and recycle glass
Recycling of Commercial Vehicle Over Structure
Green Procurement
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How New Technologies at Nissan Diesel Protect the Environment5

Prevention of Global Warming
Waste Reduction
Chemical Substances Management
Minimizing the Risk of Pollution
Fiscal 2007 Environmental Data for Each Plant
(Environmental data was taken for the period from
April 2007 to March 2008.)
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Environmental Activities in Product Manufacturing6

Rationalization of Distribution Systems 39

A Lower Environmental Profile for Distribution Systems7

Sales Companies
NISSAN DIESEL LOGICOM CO., LTD
DRD Co., Ltd. 
Techsus Co., Ltd. 
N-Tech Co., Ltd.
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41Environmental Activities at Group Companies8

Questionnaire9
Third-Party Opinion10

From the Editor

Nissan Diesel Motor Co., Ltd. has issued an environmental 

reports 6 times since 2001. All reports have focused on 

measures that we are taking to lower our impact on the 

environment.

Beginning with the 2007 issue, which is our seventh 

environmental report, the report was expanded to include 

information on the company’s corporate social responsibility 

(CSR) activities and renamed the title as Nissan Diesel Social 

and Environmental Report.

The CSR section at the beginning of this publication starts 

with our vision and commitment to CSR. We introduce 

activities toward societies in various fields, involving products 

and services, recycling, safety programs. Of course, as in 

prior years, this publication includes a thorough presentation 

of our environmental activities during fiscal 2007.

We would like to utilize the environmental report as a 

valuable means of communication with all our stakeholders 

surrounding Nissan Diesel so that this information will give 

them a better understanding of our commitment to corporate 

citizenship and the way to translate that stance into specific 

activities.
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Date of issue

Date of next issue
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Feel the Warmth
Nissan Diesel contributes to the 

development of societies by 

manufacturing vehicles that are safe 

and comfortable to drive and well 

integrated into the environment, while 

actively engaging in conservation of 

the global environment so that the 

people of future generations will be 

able to maintain sustainable 

development in harmony with the 

natural environment on the Earth — the 

one and only home of life.

Our
VISION

Ultimate
Dependability

Our
MISSION

Environmental Philosophy

■Nissan Diesel aims to create a better environment by taking 
every possible measure to tackle global environmental issues.

● Develop environmentally-friendly products through measures such as 

reducing exhaust emissions, improving fuel efficiency,developing 

cleaner fuels and reducing external automobile noise levels

● Pursue activities for energy-saving, resource-saving and waste reduction

■Nissan Diesel aims to create a better environment by 
becoming a corporation that works in harmony with local 
communities.

● Ensure legal compliance and pursue well-planned innovation

● Nurture a corporate climate which has a high respect for the environment

■Nissan Diesel acts to prevent environmental disruptions and 
pursues voluntary measures to improve the environment.

■Nissan Diesel pursues public relations, awareness-raising and 
social contribution activities for environmental conservation, 
including timely provision of environmental information.

Nissan Diesel’s Environmental Policy

Contribute to customers' profit 

through the use of our dependable 

products and services, in concert 

with providing super value to all of 

our stakeholders.

Driving Innovation: Nissan Diesel

Nissan Diesel Stakeholders

Driving Innovation : Nissan Diesel




