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From the Editor

Nissan Diesel Motor Co., Ltd. has issued an environmental report
each year since 2001. All reports have focused on measures that
we are taking to lower our impact on the environment.

In this report, which is our sixth issue, we have revised the
content and layout to include information about our position
regarding the relationship between our trucks and buses and the
environment.

This report concentrates primarily on environmental activities at
Nissan Diesel during fiscal 2005. We have also devoted space to
the environmental programs of Group companies and to corpo-
rate social responsibility.

We view the environmental report as a valuable means of
communication with all our stakeholders. We hope that this infor-
mation will give them a better understanding of our commitment
to corporate citizenship and how we are translating that stance
into specific activities.

Period covered: Fiscal 2005 (April 1, 2005 to March 31, 2006)
(Also includes some items after March 2006)
Scope of data: Head Office / Ageo Plant, Kounosu Plant, Hanyu Plant,
Gunma Part Center and Group companies
Guidelines: Environmental Report Guidelines (2003) issued
by the Ministry of the Environment
Date of issue: September 2006
Date of next issue: September 2007
Contact: Environmental Management

Production Control & Engineering Department
Tel: 048-780-1141 Fax: 048-780-1153

Public Relations & Investor Relations Department
Tel: 048-726-7601 Fax: 048-726-7629
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